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Telecom TV

Sponsored by IBM, Telecom TV is a new series of 10 minute podcasts that discuss current industry
developments and focus on how service providers can improve performance and increase their
revenue opportunities even in these tough economic conditions. To view and listen into The Bottom
Line podcast, please click here.

Centre Stage VAS (Value Added Services)

A white paper explores the welcome growth of data services for operators and the associated
emerging challenges in terms of new business models and new players. This White Paper can be found
here.

NEW! 4G Trends Webinar

One of the key strategic imperatives for Telecom Service Providers across the globe is to innovate

on and adopt new retail and wholesale business models. This imperative serves two main purposes:
a) drives new revenue opportunities in adjacent markets and b) improve and enhance customer
experience. We are calling these adjacent market opportunities wider- economy services. For more on
this & an invite to the Webinar click here.

IBM’s Global Telecom Consumer Survey

Conducted across 9 countries with over 7000 participants that provides an analysis of the impact of the
global downturn on consumer behaviour in relation to their communication spend. It also demonstrates
how cost has become the number one criteria for operator selection in most markets, followed by
network quality and customer service. Please click here for the document.

If you are interested in discussing the consumer survey results, please contact either John or Sara.

Other links of interest:
Telecommunication Solutions
Telecommunications Services: Literature


http://www.telecomtv.com/comspace.aspx?id=b8521e34-3e08-4c2f-8e4d-136ca49ae98a
http://www.telecomtv.com/comspace.aspx?id=b8521e34-3e08-4c2f-8e4d-136ca49ae98a
http://www.4gtrends.com/emailblasts/telebriefings/oct-ibm-invite.html
http://www.4gtrends.com/emailblasts/telebriefings/oct-ibm-invite.html
http://www-03.ibm.com/industries/telecom/us/index.html
http://www-935.ibm.com/services/us/index.wss/industry_library/imc/a1000065

















Value-Added Services

10. Summary

In summary,

— VAS and data services, SMS and non-SMS, are growing and will help to off-set declining
voice ARPU as operators open up their networks to content applications.

— A barrier to entry for VAS application developers is the uneven distribution of the revenue
share. This revenue model between operators, application developers and distributors is
continuing to evolve as new players enter the market.

— Advertising will provide a revenue stream for VAS developers and operators

— Flat rate pricing, the smartphone, broadband speed and application content have all played
a significant role in driving VAS growth.

— Operators may be able to stay in the game, by virtue of their billing capability, however
they will no longer control content to end users.

— Customer analytics will become a valuable asset for operators.

— A policy management system will be the necessary component to enable operators to
support and compete with mobile internet.
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